USA+4 More DMAs - P18+ who used WINGSTOP in the past 30 days!

Gomplete Demographic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
MINNEAPOLIS-ST. PAUL, ST. LOUIS,
CINCINNATI, and WEST PALM
BEACH DMA P18+ who used
WINGSTOP in the past 30 days
as of July 31, 2025.

Quick service restaurants used past 30 days: Wingstop



4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 36.2 years old (25.6% younger than
average) and have a $87,401 (8.1% lower than average) annual househald income.
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Quick service restaurants used past 30 days: Wingstop



.2.3% or 88,164 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 35.5 years old (27.3% younger than
average) and have a $68,778 (37.6% lower than average) annual household income.
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.3.8% or 95,198 of ST. LOUIS DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 40.5 years old (18.% younger than
average) and have a $70,543 (29.8% lower than average) annual household income.
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.1.9% or 36,972 of CINCINNATI DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 39.6 years old (18.7% younger than
average) and have a $86,267 (14.1% lower than average) annual household income.
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2.9% or 54,820 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 40. years old (24.7% younger than
average) and have a $113,864 (11.9% higher than average) annual household income.
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 30.8% less likely to be a college graduate,
25.1% more likely to work full-time, 36.% less likely to be married, 37.1% more likely to be a parent of 1 or

more children under 18.
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2.3% or 88,164 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 26.% less likely to be a college graduate,
18.1% more likely to work full-time, 40.8% less likely to be married, 46.9% more likely to be a parent of 1 or
more children under 18.
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more children under 18.

3.8% or 95,198 of ST. LOUIS DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 40.1% less likely to be a college graduate,
18.3% more likely to work full-time, 38.2% less likely to be married, 32.9% more likely to be a parent of 1 or
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more children under 18.

1.9% or 36,972 of CINCINNATI DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 8.5% more likely to be a college graduate,
36.6% more likely to work full-time, 49.5% less likely to be married, 3.4% less likely to be a parent of 1 or
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2.9% or 54,820 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 39.6% less likely to be a college graduate,

2 o 50.9% more likely to work full-time, 6.% less likely to be married, 54.6% more likely to be a parent of 1 or

el S more children under 18.
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| 4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 29.2% less likely to own their home, 4.4%
more likely to own a higher valued home, 15.2% less likely to have a single-family home, 15.5% more likely to

| have a dog.
mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older
| a2.3%

m Own/Rent/Other: Adults 18 or older
Single Family House (unattached) =% =
Own a Dog _
i 36.6%
Townhouse or attached Home - 81:;:%
condominium 1L 2% ownac 21.1%
ondominium 'wn a Cat
13.2% W oo 25.5%
7.4% 5.4% 7.8% . 271%
) Apartment p=—=r
4,378,806 [ZEVERIE] 1,014,661 FLEFAWEY] | 582,732 PURSWLCY) LIt 8.1%
Other Own Second Home Mobile Home or Manufactured = 1.7% Own other type of Pet
or Real Estate Home I 3.7%
Property "
# who used WINGSTOP in the past 30 days muUsA who used WINGSTOP in the past 30 days =USA who used WINGSTOP in the past 30 days WUSA
&Home Loans: Adults 18 or older

ﬁ’ Value of Owned Home: Adults 18 or older
Average Value of Owned Home:

who used WINGSTOP in the past 30 days
UsaA 438 750

9.8%
8.0%

$750K-51M Home Mortgage Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

Refinanced

$1vi+

$250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K
musA

03d

Qual Intab 25,445

0039

<$150K
Scarborough R2 2025: Feb24-Jul25

$150K-5200K  $200K-$250K
# who used WINGSTOP in the past 30 days
Scarborough R2 2025: Feb24-jul25 Qual Intab 825
USA Projection

USA Projection
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA
Quick service restaurants used past 30 days: Wingstop



2.3% or 88,164 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used WINGSTOP in the past 30 days.
S ] Adults 18 or older who used WINGSTOP in the past 30 days are 48.1% less likely to own their home, 8.3%
) Msp more likely to own a higher valued home, 35.9% less likely to have a single-family home, 55.6% less likely to
a have a dog.
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Adults 18 or
more likely t
have a dog.

3.8% or 95,198 of ST. LOUIS DMA Adults 18 or older used WINGSTOP in the past 30 days.

older who used WINGSTOP in the past 30 days are .1% more likely to own their home, 34.5%
o own a lower valued home, 3.2% more likely to have a single-family home, 6.7% less likely to

m Own/Rent/Other: Adults 18 or older
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have a dog.

1.9% or 36,972 of CINCINNATI DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 2.8% more likely to own their home, 19.%
more likely to own a lower valued home, 6.1% more likely to have a single-family home, 11.2% less likely to

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4y l™ Pets in Home: Adults 18 or older
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have a dog.

2.9% or 54,820 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older used WINGSTOP in the past 30 days.
= WPB Adults 18 or older who used WINGSTOP in the past 30 days are 5.6% less likely to own their home, 39.8%

more likely to own a lower valued home, 39.2% less likely to have a single-family home, 80.3% more likely to
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 4.7% more likely to look up D-I-Y advice
online, 41.5% less likely to always vote in local elections, 13.9% more likely to belong to a gym, 12.3%

more likely to fly domestic past yr.
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2.3% or 88,164 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 52.% more likely to look up D-I-Y advice
online, 10.7% less likely to always vote in local elections, 120.3% more likely to belong to a gym, 27.%

more likely to fly domestic past yr.
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more likely to fly domestic past yr.

3.8% or 95,198 of ST. LOUIS DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 7.5% less likely to look up D-I-Y advice
online, 27.6% less likely to always vote in local elections, 22.6% more likely to belong to a gym, 12.9%
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1.9% or 36,972 of CINCINNATI DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 11.7% more likely to look up D-I-Y advice
online, 14.% more likely to always vote in local elections, 76.4% more likely to belong to a gym, 53.9%
more likely to fly domestic past yr.
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2.9% or 54,820 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older used WINGSTOP in the past 30...
Adults 18 or older who used WINGSTOP in the past 30 days are 40.4% more likely to look up D-I-Y advice
online, 20.% less likely to always vote in local elections, 121.6% more likely to belong to a gym, 22.8%

more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 19.5% more likely to use QSRs past mo.,
12.5% more likely to use Sit-Down Restaurants past mo., 24.3% more likely to use Casinos past yr., 13.9%
less likely to smoke cigarettes.

W  1time :

Total Monthly Sit-Down Restaurant Users:  Avg. M.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
a :

~ 16.9%

3 times 11.7%

T —

® who used WINGSTOP in the past 30 days mUSA

hly Sit-Down R

81.2% 72.1%

Drank Past 30-days: Adults 18 or older

Any Type of Beer —=

Wine pp

Domestic Regular Beer BT SasE5 25.9%

Domestic Light Beer

6

Imported Beer
Microbrew / Craft Beer

# who used WINGSTOP in the past 30 days mUsA

USA USA Projection Scarborough R2 2025: Feb24-Jul25

Qual Intab 825
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

: Past 12 months Casino

Table Games (Craps, Poker, etc.) Eymsaees 11.2%

Stage Show / Concert 29";7%

ant Meals:

Top-10 Cuisines: Adults 18 or older
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Quick service restaurants used past 30 days: Wingstop

Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

#who used WINGSTOP in the past 30 days musA



Past 30-days QSR Users: Adults 18 or older

14.8%

1time

2times

Etein

8%
8.9%
F

= who used WINGSTOP in the past 30 days m MINNEAPOLIS-ST. PAUL

3 times

4 times

5 times

6 -9times

10times or more

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 86.2%
s 5T e

less likely to smoke cigarettes.

2.3% or 88,164 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 15.9% more likely to use QSRs past mo.,
26.7% more likely to use Sit-Down Restaurants past mo., 26.7% more likely to use Casinos past yr., 25.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4
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Any Type of Beer

Liguor

Domestic Light Beer
Domestic Regular Beer
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Imported Beer - v
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MINNEAPOLIS-ST. PAUL DMA
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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W"
-145683 11, 5%
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Quick service restaurants used past 30 days: Wingstop

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who used WINGSTOP in the past 30 days = MINNEAPOLIS-ST. PAUL



Past 30-days QSR Users: Adults 18 or older

4%

= J 1time
% 2 times
3 times

4 times

5 times

6 -9times

10times or more
» who used WINGSTOP in the past 30 days

Total Monthly QSR Users:
100.0% 85.8%

 sws  EEYTY | s

ST, LOUIS

Avg. Monthly QSR Meals:

less likely to smoke cigarettes.

3.8% or 95,198 of ST. LOUIS DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 16.5% more likely to use QSRs past mo.,
25.3% more likely to use Sit-Down Restaurants past mo., 53.1% more likely to use Casinos past yr., 42.7%

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
4
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2 times
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Quick service restaurants used past 30 days: Wingstop

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes

Vape

= who used WINGSTOP in the past 30 days m ST. LOUIS



Past 30-days QSR Users: Adults 18 or older

0.0%
1time

L%

2times
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4 times

11.3%

= who used WINGSTOP in the past 30 days m CINCINNATI

Total Monthly QSR Users: Avg. Monthly QSR Meals:

-y . e

Ll esosss

5 times

6 -9times

10times or more

1.9% or 36,972 of CINCINNATI DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 15.% more likely to use QSRs past mo., 13.%
more likely to use Sit-Down Restaurants past mo., 39.7% more likely to use Casinos past yr., 24.6% less likely
to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

| it-Down Restaurants Used Past 30-days)
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Quick service restaurants used past 30 days: Wingstop

Used Past 30-days: Adults 18 or older
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Vape
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2.9% or 54,820 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older used WINGSTOP in the past 30 daysi
Adults 18 or older who used WINGSTOP in the past 30 days are 31.7% more likely to use QSRs past mo.,

25.8% more likely to use Sit-Down Restaurants past mo., 110.3% more likely to use Casinos past yr.,, 383.1%
more likely to smoke cigarettes.

Past 30-days QSR Users. Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 5.5% more likely to have a 401K, 12.6% more
likely to have an Auto Loan, 4.2% less likely to Invest/Trade Stocks Online, 29.2% more likely to pay with their
Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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IRA (Individual Retirement Account)

Stocks or Stock Options
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Second Home or Real Estate Property m'ﬂ;&m Account Mortgage Loan or Home
o Equity Loan
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Quick service restaurants used past 30 days: Wingstop



2.3% or 88,164 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 18.7% less likely to have a 401K, 69.% less

likely to have an Auto Loan, 18.1% less likely to Invest/Trade Stocks Online, 13.2% more likely to pay with

their Debit Card.

mﬁﬂmvestments Owned Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

30
Stocks or Stock Options

Mutual Funds 36,576 19.3%

Money Market Funds 1 4::3%
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f'Past 3-Months Payment Methods Used: Adults 18 or older
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m who used WINGSTOP in the past 30 days
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Quick service restaurants used past 30 days: Wingstop



3.8% or 95,198 of ST. LOUIS DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 32.8% more likely to have a 401K, 15.5%
more likely to have an Auto Loan, 3.6% less likely to Invest/Trade Stocks Online, 26.1% more likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  ppypys 24.3%
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Quick service restaurants used past 30 days: Wingstop



1.9% or 36,972 of CINCINNATI DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 29.3% less likely to have a 401K, 34.1% less

likely to have an Auto Loan, 39.3% less likely to Invest/Trade Stocks Online, 39.3% more likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

s i
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6.3%
Mutual Funds h 13.6%
0%

Money Market Funds 12_1;6"%

< 7.
529 Plan / College Savings Plan abi%
Bonds M%”" BTN e STH a e
Other (Crypto / NFTs / Metals, etc.) @ 7.2% Checking DebitorATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
- Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property L% Account Mortgage Loan or Home
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L 361,788 18.

Financial Planner 16.3%

OnlineInvesting / Stock Trading

4 . 7.7%
Insurance Agent at a Local Office (not online]
8 ( N 562 os 8.4%
27 *®
A tant
cooumtan h 6.5% ®

Estate Planning 23%

4.0%
Real Estate Agent m'%

9.8% 10.5% 2.4%

z‘ssa! - 5% 5%
e

2 5 0.7% (*Past 12 Months) PayPal VISA Venmo DebitCard  MasterCard Zelle Cash App Apple Pay  GooglePay Store Credit  American Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attorney 2.0% Card Express Messenger
m who used WINGSTOP in the past 30 days mCINCINNATI = who used WINGSTOP in the past 30 days mCINCINNATI

CINCINNATI DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 49
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wingstop



2.9% or 54,820 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older used WINGSTOP in the past 30...
Adults 18 or older who used WINGSTOP in the past 30 days are 32.6% more likely to have a 401K, 113.7%

more likely to have an Auto Loan, 2.2% more likely to Invest/Trade Stocks Online, 60.% more likely to pay with
| their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 8 hours, 13 minutes and 6
seconds each week with All Forms of Media.

75.4% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 1 minutes each week listening to All
| Local AM/FM Radio, representing 6.6% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 9 hours, 5 minutes and 9
seconds each week with All Forms of Media.

94.9% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 57 minutes each week listening to All
Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

68:36:48

MINNEAPOLIS-ST. PAUL
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 4 days, 0 hours, 35 minutes and 38
seconds each week with All Forms of Media.

74.7% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 47 minutes each week listening to All
Local AM/FM Radio, representing 6.% of total time spent with all forms of Media.

& 98.3%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

74:55:53

ST.LOUIS
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 18 hours, 42 minutes and 54
seconds each week with All Forms of Media.

90.1% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 49 minutes each week listening to All
Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 7 hours, 25 minutes and 19
seconds each week with All Forms of Media.

70.5% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 8 hours and 32 minutes each week listening to All
Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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BROADCASTING

Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 9 hours, 22 minutes and 26
seconds each week with All Forms of Ad-Supported Media.

72.8% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 25 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.1% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 4 hours, 43 minutes and 7
seconds each week with All Forms of Ad-Supported Media.

88.4% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 51 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 1 hours, 52 minutes and 49
seconds each week with All Forms of Ad-Supported Media.

70.7% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 13 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 6.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 20 hours, 11 minutes and 53
seconds each week with All Forms of Ad-Supported Media.

88.4% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 31 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 6 hours, 13 minutes and 35

seconds each week with All Forms of Ad-Supported Media.
57.4% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 5 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 6.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



| Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 8 hours and 11
minutes each day with All Forms of Ad-Supported Media. 72.8% listen to Local AM/FM Radio for an

avg. of 55. minutes/day.

(Local Radio delivers 8.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 58.8 minutes/day.

Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 7 hours and 31
minutes each day with All Forms of Ad-Supported Media. 88.4% listen to Local AM/FM Radio for an
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 62. minutes/day.

Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 10 hours and 33
minutes each day with All Forms of Ad-Supported Media. 70.7% listen to Local AM/FM Radio for an
(Local Radio delivers 6.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 64.5 minutes/day.

Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 9 hours and 44
minutes each day with All Forms of Ad-Supported Media. 88.4% listen to Local AM/FM Radio for an

(Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 52.2 mi

nutes/day.

Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 7 hours and 44
minutes each day with All Forms of Ad-Supported Media. 57.4% listen to Local AM/FM Radio for an
(Local Radio delivers 6.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7,809,724 or 72.8% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 55. minutes every day representing 33.2% of all
time spent daily with Ad-Supported Audio.
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77,979 or 88.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 58.8 minutes every day representing 22.% of all
time spent daily with Ad-Supported Audio.
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' 67,307 or 70.7% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62. minutes every day representing 33.7% of all
time spent daily with Ad-Supported Audio.
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' 32,670 or 88.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.5 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 31,458 or 57.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 52.2 minutes every day representing 26.5% of all
time spent daily with Ad-Supported Audio.
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7,809,724 or 72.8% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 55. minutes every day representing 33.2% of all
| time spent daily with Ad-Supported Audio.
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77,979 or 88.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 58.8 minutes every day representing 22.% of all
time spent daily with Ad-Supported Audio.
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| 67,307 or 70.7% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62. minutes every day representing 33.7% of all
time spent daily with Ad-Supported Audio.
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| 32,670 or 88.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.5 minutes every day representing 42.8% of all

time spent daily with Ad-Supported Audio.
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| 31,458 or 57.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 52.2 minutes every day representing 26.5% of all
time spent daily with Ad-Supported Audio.
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Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.8% Audio: Adults 18 or older

"Share of Ad-Supported Audio” | 226

who used WINGSTOP in  WEST PALM BEACH-BOCA

the past 30 days RATON
37.5%
24.9%
17.5%
0,
8.2% MM 7.8% 6.9% 7.1% °8%
° (] o

Weekly 8.6% 3.1% 4, 4% 8.3% 6.1% 5.6% 4.6% 4.7%
Total S8
H BN - R ™ fa s fae -
Reached: 1,467,795 429,596 263,580 271,278 225,771 59,700 136,310 186,546 2 90,355

Local AM/FM Podcasts YouTube Music TV Music Pandora SiriusXMm Amaznn Music Spotify All Others iHeartRadio
Average Radio

Dty o Channels

® who used WINGSTOP in the past30days = WEST PALM BEACH BOCA RATON

WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2025: Aug24-Jun25  Qual Intab  64WEST PALM BEACH-BOCA RATON DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R2 2025: Aug24-Jun25 Qual Intab 2,687

* Share of Everything

Quick service restaurants used past 30 days: Wingstop



7,809,724 or 72.8% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Adult
Contemporary, Hot AC, and Urban AC.
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77,979 or 88.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Hot AC, All Sports,

and Adult Contemporary.
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67,307 or 70.7% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Urban AC, Adult Hits, Classic Rock, and Adult
Contemporary.
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32,670 or 88.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop Contemporary Hit
Radio, Active Rock, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,458 or 57.4% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Classic Rock, and
Pop Contemporary Hit Radio.
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6,471,807 or 60.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 67.2 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Video.
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65,264 or 74.% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 45. minutes every day representing 29.3% of all time spent daily
with Ad-Supported Video.
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66,881 or 70.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 87.3 minutes every day representing 26.1% of all time spent daily
with Ad-Supported Video.
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23,153 or 62.6% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 111.3 minutes every day representing 32.8% of all time spent
daily with Ad-Supported Video.
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34,656 or 63.2% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 35.7 minutes every day representing 17.5% of all time spent daily
with Ad-Supported Video.
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6,471,807 or 60.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 67.2 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Video.

Weekly 63.2% 62.8% Avg. Hours+Minutes/day with Ad-Supported

Reach% §0.3% 60.1% "Shar Ad-SUppOftEd Video n Video: Adults 18 or older

ey [N
USA

53.2%

45.9%
who used WINGSTOP in
the past 30da
% of Wee P v
Time Spen
Ad-Sup, 33.6%
Video:
28.8%
26.8%
15.7% 16.9%

Weekly

Total =

i = == ]

R“‘hed=6,471,80157,690,373 6,779,91954,405,956 4,927,366/8,630,675 5,713,21208,711,709 6,735,16202,430,653 3,606,48452,375,525 3,089,38%12,977,672 1,682,03929,777,230 2,875,65089,324,313 1,818,76022,864,871

Local TV Cable TV TikTok Amazon YouTube Hulu AppleTV+ Netflix Peacock Disney+
Average

Daily Mi

B who used WINGSTOP in the past 30 days H USA

USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 825 * Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445 soeﬁ.al for Anything _

e

Quick service restaurants used past 30 days: Wingstop



65,264 or 74.% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 45. minutes every day representing 29.3% of all time spent daily

with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
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66,881 or 70.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 87.3 minutes every day representing 26.1% of all time spent daily

with Ad-Supported Video.
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23,153 or 62.6% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 111.3 minutes every day representing 32.8% of all time spent
daily with Ad-Supported Video.

66.2%

Avg. Hours+Minutes/day with Ad-Supported

Ad—supported VidEO n Video: Adults 18 or older

Weekly 63.4%
Reach % 62.5%
58.7%

who used WINGSTOP in CINCINNATI
the past 30da
% of Wee P ¥
Time Spen:
Ad-Suppol
Video: 29.6%
. ‘0
27.7% 28.8%
Weekly
Total :
Persons & .U% —r 4
Reached: 23,153 1,225,611 24,467 1,142,627 21,705 790,106 21,446 585,821 23,023 716,057 10,243 292,101 6,454 208,137 10,930 386,747 10,665 344,066 6,051 306,091
Local TV Cable TV Amazon TikTok YouTube AppleTV+ Netflix Hulu Peacock Paramount+
Average
Daily Mi
= who used WINGSTOP in the past 30 days E CINCINNATI
CINCINNAT! DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 49 CINCINNATI ~ DMA  Scarborough R2 2025: Sep2d-Jul25  Qual Intab 2,033 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_ for Anything _ ©

Quick service restaurants used past 30 days: Wingstop



Weekly

Reach % 69.1% "Share Of Ad-Supported Video"

63.2% 64.7%

WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2025: Aug24-Jun25

34,656 or 63.2% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 35.7 minutes every day representing 17.5% of all time spent daily

with Ad-Supported Video.
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6,471,807 or 60.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Comedies, and Local News - Late.
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65,264 or 74.% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News -
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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66,881 or 70.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Game Shows, Sports, Local News - Morning, Local News -
Evening, Dramas, and Daytime Talk Shows.
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‘ 23,153 or 62.6% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Daytime Soap
Operas, Local News - Evening, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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34,656 or 63.2% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Food/Cooking Shows,
Comedies, Movies, and National/Network News.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 8,818,049 or 82.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 245.2 minutes every day representing 39.7% of all time spent daily
with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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59,418 or 67.4% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 200.3 minutes every day representing 30.8% of all time spent daily
with Ad-Supported Digital Media.
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86,748 or 91.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 262. minutes every day representing 37.4% of all time spent daily
with Ad-Supported Digital Media.
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30,361 or 82.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 197. minutes every day representing 30.9% of all time spent daily
with Ad-Supported Digital Media.
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48,418 or 88.3% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 207.2 minutes every day representing 33.5% of all time spent daily
with Ad-Supported Digital Media.
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| 7,633,654 or 71.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 88.6 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.
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59,292 or 67.3% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 54.6 minutes every day representing 27.3% of all time spent daily with
Ad-Supported Social Media.
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74,241 or 78.% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 106.1 minutes every day representing 40.5% of all time spent daily with
Ad-Supported Social Media.
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30,361 or 82.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 68.8 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.
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41,637 or 76.% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 84.6 minutes every day representing 40.8% of all time spent daily with
Ad-Supported Social Media.
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7,633,654 or 71.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 88.6 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.
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59,292 or 67.3% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 54.6 minutes every day representing 27.3% of all time spent daily with
Ad-Supported Social Media.
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| 74,241 or 78.% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 106.1 minutes every day representing 40.5% of all time spent daily with
Ad-Supported Social Media.
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30,361 or 82.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 68.8 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.
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41,637 or 76.% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 84.6 minutes every day representing 40.8% of all time spent daily with
Ad-Supported Social Media.

Weekly
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 773,279;
Social Media: 612,885; Local Radio: 473,855; Non-Prem. Cable: 297,640; Local TV: 236,547
reaching Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 4,887; All Other Digital
Media: 4,780; Social Media: 3,807; Non-Prem. Cable: 2,206; Local TV: 1,599 reaching
Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,625;
Social Media: 6,087; Local Radio: 3,917; Non-Prem. Cable: 3,010; Local TV: 2,690 reaching
Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,704;
Social Media: 2,074; Local Radio: 2,048; Non-Prem. Cable: 1,052; Local TV: 907 reaching
Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,594;
Social Media: 3,231; Local Radio: 1,899; Non-Prem. Cable: 1,482; Local TV: 1,412 reaching
Adults 18 or older who used WINGSTOP in the past 30 days.
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Top-13 Out—of -Home Medm (Persons & % Reach} Adults 18 or older
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8,616,870 or 80.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average
of 57.2 minutes per day driving, seeing Billboards and Signs. 60.8% Listen to Local Radio Stations
Out-of-Home for an average of 33.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores
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69,051 or 78.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
71.9 minutes per day driving, seeing Billboards and Signs. 73.9% Listen to Local Radio Stations Out-
of-Home for an average of 35.6 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week}
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81,094 or 85.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
36.8 minutes per day driving, seeing Billboards and Signs. 59.1% Listen to Local Radio Stations Out-
of-Home for an average of 37.6 minutes/day.
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33,744 or 91.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
50.5 minutes per day driving, seeing Billboards and Signs. 73.9% Listen to Local Radio Stations Out-
of-Home for an average of 39.1 minutes/day.

Top-13 Out—af-Home Medm (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Grocery Stores

Billboards & Signs (Weekly Drivers) Walking in
Towns, Cities,
Downtown
Areas
19.1

Towns, Cities,
Downtown
Shopping Malls Areas
212 17.9

AM/FM Radio
Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

Billboards & Signs (Weekly

N8 R ¥ _.-
BRER

Shopping Malls Drivers)
Restaurants Podcas
Restaurants & Bars Avg. Hours+Mf‘nutes/day with Out- 50.5 Grocery 921;' ?m oorast : Podcas Retalil
Drug Stores of-Home Media: Adults 18 or older Stores & 0 AM/FM Radio S ts Stores
13.9 e 406 114 7.3 7.2
Podcasts - A% i ! 1Y T b V
ouTube | ¢ .. | Ga .
rent Y
seuson - RS R e e Ol e e . B
- who used WINGSTOP in CINGINNATI AM/FM Radio 3 REW' (Weekly Drivers)  [Shopping Malls Stores = ll
Retail Stores. mm the past 30days m 40.6 a Stor... n 55.9 19.6 10.5 W Dru...
YouTube Music W 0.6% -
 who used WINGSTOP in the past 30 days = CINCINNATI ® who used WINGSTOP in the past 30 days B CINCINNATI

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week] Persans

<
ooy Stores T
Bilboards & Signs (weekly Drivers) e PRIV
| I TV
RTCRLT] I N

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
.....== o

i
¢
A

Walking in
Towns, Cities,
Downtown
Areas

Walking in
Towns, Cities,
Downtown
Areas
19.1

AM/FM Radio
Restaurant
s & Bars

5 [T T I
2 (i ity (8
S R 1

Walking in Towns, Cities, Downtown... Shopping Malls

Gas Stations/Convenience Stores

Billboards & Signs (Weekly
Drivers)

TG =
BNl Ko

Shopping Malls

Doctors'

Restaurants & Bars Avg. Hours+Minutes/day with Ad- m 50.5 Offices/Hospit | Restaurants Doctors’
T -s‘ Supported Out-of-Home Media: 3{5 i & Bars AM/FM Radio Offices/Hos
b ance | Aduits 18 or older 147 119 382 pitals

Retail Stores

B mmrr

TV Music Channels

Usoge %:

who used WINGSTOP in CINCINNATI

AM/FM Radio

(12} 0.8% You | Reta
- 3350 s O "
0,29 S

Grocery Stores €

Billboards & Signs
(Weekly Drivers)

Shopping Malls

Grocery
Stores

Yoiube pslc m"'l thepmtal i (0,5 ] 39.1 139 55.9 19.6 105
Doctors' Offices/Hospitals m 1.1%
® who used WINGSTOP in the past 30 days B CINCINNATI ® who used WINGSTOP in the past 30 days B CINCINNATI
- 3
CINONNATI  DMA  Scarborough R2 2025: Sep2d-Jul25 ~ Qual Intab 49 Sha i 'A:":':‘i{f“‘ ng
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. - Y 9«

Quick service restaurants used past 30 days: Wingstop



Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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49,443 or 90.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
65.3 minutes per day driving, seeing Billboards and Signs. 48.% Listen to Local Radio Stations Out-of-

Home for an average of 31.6 minutes/day.
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8,616,870 or 80.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
57.2 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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69,051 or 78.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 71.9

minutes per day driving, seeing Billboards and Signs representing 26.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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81,094 or 85.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 36.8
minutes per day driving, seeing Billboards and Signs representing 25.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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33,744 or 91.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 50.5
minutes per day driving, seeing Billboards and Signs representing 29.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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49,443 or 90.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 65.3
minutes per day driving, seeing Billboards and Signs representing 36.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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69,051 or 78.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
71.9 minutes per day driving an average of 41.8 miles each day and are 249.1% more likely to use
County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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I
81,094 or 85.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
36.8 minutes per day driving an average of 21.4 miles each day and are 135.9% more likely to use
Page Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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33,744 or 91.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
50.5 minutes per day driving an average of 29.4 miles each day and are 258.4% more likely to use
Winton Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95

Us1

Florida Turnpike
Military Trail

Congress Avenue

Us 441

Boynton Beach Road
Okeechobee Blvd
Southern Blvd

Palm Beach Lakes Blvd
Lake Worth Road
Atlantic Avenue
Forest Hill Blvd

PGA Blvd

45th Street

Blue Heron Blvd
Hypoluxo Road

State Road 70
Northlake Bivd
Indiantown Road

US 710/Beeline Highway
Donald Ross Road
Glades Road
Local/surface streets mostly
Port St Lucie Blvd
Gateway Blvd

u who used WINGSTOP in the past 30 days

WEST PALM BEACH-BOCA RATON  DMA

Scarborough R2 2025: Aug24-Jun25

49,443 or 90.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
65.3 minutes per day driving an average of 38. miles each day and are 259.4% more likely to use
State Road 70 than the Metro average.
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2,849,573 or 26.6% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 27.2% of all time

spent daily with All forms of Print Media.
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30,359 or 34.4% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.5 minutes every day representing 24.7% of all time
spent daily with All forms of Print Media.
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22,557 or 23.7% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6. minutes every day representing 23.2% of all time
spent daily with All forms of Print Media.
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14,629 or 39.6% of Adults 18 or older who used WINGSTOP in the past 30 days read Direct Mail
Advertising (excluding Catalogs) for an average of 6.7 minutes every day representing 35.2% of all
time spent daily with All forms of Print Media.
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27,365 or 49.9% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 27.% of all time
spent daily with All forms of Print Media.

Local Daily Newspaper(s) (Daily+Sunday) m 9

Direct Mail Advertising (excluding Catalogs)

Local Daily
Newspaper(s)

USA Today (Daily) (Daily+Sunday)
94 88

Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (DailysSunday) | New York Times (Daily)
Books .6 53
New York Times (Daily+Sunday) i York T (Sundey) Local Daily
New York Times (Sunday) Avg. Hours+Minutes/day with All 398 "e‘:"i';”e Magazines
Print Media: Adults 18 or older (DailysSun it S New oo ks
i Dail
New York Times (Daily) Magines dav) i) ( ;iv\
‘Wall Street Journal (Daily) 121 S io8
Magazines Direct Mail ll::uiudm;‘, d(,.n.xlogs)
. | Advenising
Wall Street Local Daily - Local Daily
ANAGGIIWeekly Newspants . Sournal Newspaper | (excludin New York Times Wall Street Journal Newspaper(s)
Catalogs m” 6% who used WINGSTOP in the past wr-srPAI.M BEIILH BOCA m (Daity) {s) (Daity (Sunday) "’;'7"” (Daity Catalogs
. 30 days 343 249 3 105 EL ; 80 36
USA Today (Daily) a1 533 ' 2.2326
#who used WINGSTOP in the past 30 days WWEST PALM BEACH-BOCA RATON ® who used WINGSTOP in the past 30 days B WEST PALM BEACH-BOCA RATON

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Local aily Newspaper(s) (Daikysundey) | POEREE E TP —— 0%
Direct Mail Advertising (excluding Catalogs) mw
Local Daily Newspa per(s) (Daily mw
Local Daily Newspaper(s) (Sunday) mw
New York Times (Daily+Sunday) m w
New York Times (Sunday) mm
New York Times (Dally) mm Avg. Hours+Minutes/day with Ad-
Wiall street Journal (Daily) mr Supported Print Media: Adults 18 or older
Magazines mr
All Local Weekly Newspapers mw*
coiors RPN kBl EEYEN P

USA Today (Daity)

New York Times (DailysSunday) | Mew York Times (Daily) 94
326 253

New York Times

(Sunday)

New York Times (Sunday) 135

398
New York Times
(Daily) Magazines
81

Local Daily
Newspaper(s)
{Sunday)
159

Local Daily
Newspaper(s) Wall Street Local Daily

.
FEFEEFEEEES
PR FER FECR forfefefuh

Wall Sueet

i 2 i B USA Today (Dally) Journal (Daily) | Magazines D ding {Sunday) Journal (Daily) Newspaper(s) (Dally | (excluding Catalogs)
USA Today (Daily) m'ﬂ!.ﬁ? Mmme;nn;ai?wnme wzsrsm;: .?OE.NMH BOCA o g i 7 Cita 154 Pe e 74
.
= who used WINGSTOP in the past 30 days B WEST PALM BEACH-BOCA RATON # who used WINGSTOP in the past 30 days B WEST PALM BEACH-BOCA RATON
WEST PALM BEACH-BOCA RATON DMA * Share of Everything
All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. _al for Anything _

Quick service restaurants used past 30 days: Wingstop



Direct Mail

Social Media
Websites

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to

Ads on %)
76,594,804 28.9%
98,659,601 — 37.2%
91,241,949 " 34.4%
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"Advertising Actions"

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to
Ads on %)

Direct Mail

977,468 25.1%

Video Streaming Services

529,162 13.6%
Broadcast, Cable, & Sat TV 840766
SocialMedia gEpttass 36.4%
LocalAM/FMRadio g5
Websites i 33.2%
Local Broadcast TV g5k 14.0%
Cable TV Networks '

494,265 12.7%

Audio Streaming Services gy a—ym
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365,418 9.4% 14.1]
Podcasts gryipeh e MINNEAPOLIS-ST. PAUL
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Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Websites

Billboards

Local Broadcast TV
Podcasts

Video Streaming Services

"Advertising Actions”

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to
Ads on %)

580,676

825,579 32.9%

499,563

740,416 29.5%
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378,575 15.1%

291,168

332,819
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Newspapers g ST. LOUIS
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Websites

Social Media

Direct Mail

"Advertising Actions"

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to
Ads on %)

632,310
705,209

587,936 30.4%

Local AM/FM Radio
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Direct Mail

Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

577,416 30.2%
275,376 14.4%
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255,979 13.4%
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